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* Do it SOCIAL: basic + trends 2022
 Strategy first - know your audience!

\ EEBA

e Content
* |deas & tools
Agenda e Care

ONE PASSION, ONE VOICE!
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ONE PASSION, ONE VOICE!

Social media marketing (SMM) is a mixture of targeted interaction
with customers, branding and sales promotionvia social networks.

The focus is on social media measures to achieve concrete goals.
These goals or key figures are defined within the framework of the

social media strategy.
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ONE PASSION, ONE VOICE!

SOCIAL MEDIA USERS OVER TIME

JAN
2012

1,720

JAN
2013

1,857

! ' '
160/

JAN
2014

4,623

4,199
3,709
3,461
3,196
2,789
2,307
2,078 '
+20.9% +14.6%

JAN JAN JAN JAN JAN JAN JAN JAN
2015 2016 2017 2018 2019 2020 2021 2022
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ONE PASSION, ONE VOICE!

OVERVIEW OF SOCIAL MEDIA USE

NUMBER OF SOCIAL
MEDIA USERS

4.62

BILLION

SOCIAL MEDIA USERS
vs. TOTAL POPULATION

QUARTER-ON-QUARTER YEAR-ON-YEAR CHANGE
CHANGE IN SOCIAL MEDIA USERS IN SOCIAL MEDIA USERS

ol WA +10.1%

+77 MILLION +424 MILLION

SOCIAL MEDIA USERS SOCIAL MEDIA USERS
vs. POPULATION AGE 13+ vs. TOTAL INTERNET USERS

i &

74.8% 93.4%

AVERAGE DAILY TIME SPENZ AVERAGE NUMBER OF SOCI/
USING SOCIAL MEDIA PLATFORMS USED EACH MG 'H

2H 27M

+1.4% (+2M)

FEMALE SOCIAL MEDIA USERS MALE SOCIAL MEDIA USERS
vs. TOTAL SOCIAL MEDIA USERS vs. TOTAL SOCIAL MEDIA USERS

® @

46.1% 53.9%
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ONE PASSION, ONE VOICE!

REASONS FOR USING SOCIAL MEDIA

STAY UP-TO-DATE WITH NEWS AND CURRENT EVENTS
FIND FUNNY OR ENTERTAINING CONTENT

FILL UP SPARE TIME

STAY IN TOUCH WITH WHAT MY FRIENDS ARE DOING
SHARE PHOTOS OR VIDEOS WITH OTHERS

RESEARCH PRODUCTS TO BUY

GENERAL NETWORKING WITH OTHER PEOPLE
BECAUSE A LOT OF MY FRIENDS ARE ON THEM

SHARE MY OPINION

MEET NEW PEOPLE 21.3%

NETWORK FOR WORK 20.3%

MAKE SURE | DON’T MISS OUT ON ANYTHING ("FOMO”) 18.9%

WATCH OR FOLLOW SPORTS EVENTS 18.6%

FOLLOW CELEBRITIES AND CELEBRITY NEWS 17.6%

SHARE DETAILS OF WHAT I’M DOING IN MY DAILY LIFE 16.3%

PROMOTE OR SUPPORT CHARITABLE CAUSES 12.5%
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EEBA FAVORITE SOCIAL MEDIA PLATFORMS

INSTAGRAM

FACEBOOK 14.5%

WECHAT 11.4%

Do it SOCIAL: boun —

basic + trends T
T -
2022 I

PINTEREST 1.8%

N

SNAPCHAT 1.4%

KUAISHOU 1.3%

IMESSAGE QR

DISCORD QNI

ONE PASSION, ONE VOICE!



EEBA FAVORITE SOCIAL MEDIA PLATFORMS

/ FAVOURITE SOCIAL MEDIA PLATFORMS AMONGST FEMALE INTERNET USERS FAVOURITE SOCIAL MEDIA PLATFORMS AMONGST MALE INTERNET USERS
SOCIAL AGE AGE AGE AGE AGE SOCIAL AGE AGE AGE AGE AGE
PLATFORM 16-24 25-34 35-44 45-54 55-64 PLATFORM 16-24 25-34 35-44 45-54 55-64
° WHATSAPP 12.0% 14.0% 15.1% 17.2% 20.4% WHATSAPP 14.5% 15.7% 16.9% 19.3% 19.6%
D o I t S 0 C IA L : INSTAGRAM 25.6% 17.8% 12.7% ?.9% 6.9% INSTAGRAM 22.8% 13.8% 87% 6.3% 4.2%

FACEBOOK 7.3% 13.0% 15.7% 18.0% 19.2% FACEBOOK 11.1% 15.9% 17.7% 17.9% 18.9%

basic + trends

202 2 DOUYIN 4.1% 5.9% 5.8% 4.6% 3.6% DOUYIN 4.1% 5.6% 6.3% 5.1% 4.2%

WECHAT 8.5% 12.9% 14.5% 13.0% 8.7% WECHAT 7.5% 12.0% 14.2% 12.1% 10.9%

TIKTOK 8.9% 5.2% 3.8% 3.3% 1.5% TIKTOK 5.4% 3.5% 27% 2.5% 1.5%
TWITTER 4.8% 2.6% 2.3% 2.1% 1.9% TWITTER 37% 3.6% 3.4% 3.5% 3.1%
FB MESSENGER 2.1% 2.5% 27% 27% 3.7% FB MESSENGER 2.1% 27% 2.6% 2.6% 3.0%
TELEGRAM 1.4% 1.4% 1.4% 1.0% 1.2% TELEGRAM 3.1% 27% 2.3% 1.9% 1.7%

LINE 0.9% 1.3% 2.4% 2.8% 4.4% LINE 1.0% 1.2% 1.9% 27% 3.8%

ONE PASSION, ONE VOICE!



The format of the future:

. |NICETO

basic + trends

MUST HAVE




Strategy first -
know your
audience!

ONE PASSION, ONE VOICE!




Strategy first -

know your
audience!

ONE PASSION, ONE VOICE!

EVERYTHING YOU POST ON
SOCIAL MEDIA IMPACTS YOUR
PERSONAL BRAND. How do
you want to be known?



WHAT picture would you post?

2.




WHAT picture would you post?

\/




Strategy first -
know your
audience!

ONE PASSION, ONE VOICE!

KNOW YOUR AUDIENCE!




1. What are their jobs? Age? Income?

2. What problems does my product or service solve?

3. Additionally, consider traits such as spending power, spending
know your patterns, and their stage of life

4. Find out where your audience is most active

5. Look at your competitors

Strategy first -

audience!

ONE PASSION, ONE VOICE!



e E-mail and newsletter marketing
e Search engine optimisation (SEO) and website optimisation in

Strategy first -

5y general
know your e Search engine advertising (SEA)
audience! e Content marketing

o Affiliate marketing
e etc.

ONE PASSION, ONE VOICE!
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Social media managers in
2018: TikTok is for kids

Social media managers in

Content 2021:

ONE PASSION, ONE VOICE!

@workinsocialtheysaid



UNIQUE CONTENT

Every content piece today has to compete against a multitude of
other content. Every second. On every platform.

So we have to orientate ourselves on what people want to
consume.

Content

ONE PASSION, ONE VOICE!



STORYTELLING

Instead of soberly listing information, we tell a story.

... visual
... auditory

Content o
... audiovisual

+ interactive + cross-media!!

ONE PASSION, ONE VOICE!



STORYTELLING

To

... be authentic

... appeal to younger generations
... offer added value .

... stand out

Content

... BE RECOGNISED

ONE PASSION, ONE VOICE!
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STORYTELLING

Transport emotions

Deliver added value

Simplify complex topics

Be bold

Keep your finger on the pulse

Be honest and genuine

Connect with ambassadors and their values

Content

ONE PASSION, ONE VOICE!
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2000 =
@ 12 Seconds

Content
’ | 2015 =
¢
2022 = @ 9 Seconds @ 8 Seconds
2020 =

/
ONE PASSION, ONE VOICE! @ 6 Seconds



I’'m i\\lat Geo Explorer
Tara Roberts

E







THE BAIT MUST
TASTE GOOD TO
THE FISH, NOT TO
THE ANGLER.



e Video first! (Reels, TikTok, IG-video, etc.)
e Don’t be , perfect” - be authentic
e Use content you already created

<

\ EEBA

./ e Use simple equipment, every smartphone today is perfect
e Look for trending Videos / Reels / TikTok’s
Ideas & Tools e Make your service / product ,,shopable”

e Collaborate with influencers

* |Invest in social ad’s

e Think about Social Media ,,customer service” instead of a
callcenter

e Social Listening -> Find out how your customers talk about your
brand, product, service, company on social media platforms

e Don't be afraid of new formats

ONE PASSION. ONE VOICE! e Always work in a channel-specific way



e answerthepublic.com -> Tool, to find out what customers
searching for

e canva.com -> super simple graphic tool with a lot of templates
for almost all social media formats

Ideas & Tools

e InShot.com -> perfect to cut videos, reels, etc. in all formats

e Content-planning -> hootsuite.com | later.com | canva.com

e Facebook Insights | Instagram Audience Insights | YouTube
Analytics | Twitter Analytics etc.

ONE PASSION. ONE VOICE! e Look at your competitors and even other markets to be inspired!


http://answerthepublic.com
http://canva.com
http://InShot.com
http://hootsuite.com
http://later.com
http://canva.com

Your customers don't care about you. They
don't care about your product or service.
They care about themselves, their dreams,
their goals. Now, they will care much more
if you help them reach their goals, and to
do that, you must understand their goals,
as well as their needs and deepest desires.

— Clteve Jobs —



THANK YOU.
\A A A A AL



European Equestrian Business Association e.\V.

Industriestr. 6
63633 Birstein / Germany
phone: +49 151 72006406

email: contact@eeb-a.eu
Web: www.eeb-a.eu

CONTACT Social Media:
Annavan Dam, EQUIRE + El anna@equire.de
Office:
Anna Lena Grytz, CEO annalena.grytz@eeb-a.eu
Lene Traxel, Office Manager lene.traxel@eeb-a.eu
Executive Board:
Stefan Schwanbeck stefan.schwanbeck@eeb-a.eu
Monique van Dooren-Westerdaal monique.westerdaal@eeb-a.eu
Hugo Matthaes hugo.matthaes@eeb-a.eu

ONE PASSION, ONE VOICE!
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